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Introduction

Will they be able to find you easily?

Search engine optimization (SEO) is the practice of fine-tuning every part of your web presence
to improve online visibility and attract organic traffic. The term was first used in the mid-1990s
as a way for websites to optimize their content and differentiate themselves from competitors

during the advent of early search engines.

That competition is even fiercer in 2025 and SEQO is more important than ever before.

., 0000

of U.S. adults

Before anyone walks into your rehab center or places a call to your admissions
office, there’s one crucial step they usually perform first -- online research.

A recent study by the Centers for Disease Control and Prevention (CDC)
found that of U.S. adults use the internet to look up healthcare
information before deciding their next step.

There isn’t a magic bullet that can propel you right to that coveted first page of Google’s search
engine results pages (SERPs) but there are strategies that can get you closer. One of those
is focusing on local SEO. General SEQ is still the main business driver for drug rehab centers

though it can be difficult to stand out in such a large, widely uncharted space.

If your center can capture most of the search trafhic for your specific region then it’s much
easier to build brand recognition and capture prospective clients right in your own backyard. In
fact, rehab centers that rank in Google’s top three “Map Pack” of local listings are the ones that

drive the most leads and admissions.
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This might be true but many rehab centers pass over local SEQO in their quest to stand out
and build authority on a grander scale: soaring to the very top in the Al search era.

Al platforms are indeed changing customer search behaviors but they pull from many of the
same signals that Google has long been tracking and rewarding. Thus, basic SEQ best practices
like keyword integration, link building and content optimization are still key. Investing in this area

now will pay off regardless of how Al transforms the search experience in the future.

It also allows you to reach and impact as many people as possible. SEO seamlessly complements
your other advertising channels including paid search, social media, public relations and graphic

design which makes it a low-cost way to bolster the effects of your entire campaign.

247,

Companies using multiple digital
channels (SEO + PPC + social) see a 24
% higher than single-channel efforts

The challenge?

SEQ takes time, energy and money to pursue and most rehab centers lack the resources
required to complete the effort on their own. Doing the basics is easy but standing out in a

landscape where everyone else has already mastered the fundamentals is hard.

Average SEO ROl in 2025:

758%

$7.48 back for every $1 invested

This is where we come in. Our team is well-versed in every aspect of SEO and constantly

monitors new and emerging trends to help rehab centers stay visible, profitable and valuable to
the clients who need them the most.
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Local SEO

The importance of local SEO in 2025 and
beyond cannot be overstated. When someone
searches online for “rehab center near me” you
want your center to be the first one they see.

This means ranking in Google’s Map Pack.

The Map Pack prominently displays the top
three local search results at the top of each
SERP and places them even higher than organic
search results. In addition to a link to each
listing’s website, it also includes helpful business
information such as contact details, hours of

operation and quotes from reviews.

How do you get there?

One way is to hyper-localize your content
from your website to your social media

posts. Instead of keeping it vague and high-
level, include mentions of your city and

state wherever natural. It’s also important

to complete and optimize every part of your
Google Business Profile (GBP) so it can stack

with local ranking signals.

Frequently update the information it contains
and make sure the basic data points like

your Name, Address and Phone (NAP) are
consistent across all your other profiles in local

directories.

Before long, Google will begin to associate your
page with your location. This helps you connect
with clients nearby who need your specialized

services.

As you choose where to focus and invest your
efforts, most of your leads should be coming

from local SEO—specifically your GBP.

287

of “near me” searches
lead to a purchase or
visit within 24 hours

“More local”

o Map Pack
8 7% 44 7

Where the
Clicks Go

Organic

29 7%
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GBP Optimization

Think ofyour GBP as the digital front door to your rehab facility. It’s usually the first interaction

that someone will have with your organization and you want to make sure it’s accurate and timely.

You might be tempted to skip the details and stick to the high-level highlights but take the time
to fill yours out in full. A GBP that’s complete and keyword-rich will outrank a partially filled
listing. Make sure to list all of your center’s key attributes including:

* Treatments offered
* Insurance accepted
* Amenities provided

As you complete each section, be strategic and intentional about the keywords you use.
Where possible, choose high value ones that are relevant to your facility and drive web visitors to

take a specific action such as clicking on your website or completing a landing page form.

It’s also important to send out freshness signals periodically. Google considers “freshness” to be
one of its most important ranking factors and rewards sites that have consistently updated or
improved content. Publishing regular blog posts and responding quickly

to reviews are two ways you can help your site rise to the top.

Reviews are an underused yet crucial part of your proﬁle. Encourage past clients and Facility
alumni to share their experience at your center and upload a photo if possible. This helps build

trust and lets others know that your center is credible and reputable.

Just make sure all reviews follow HIPAA privacy standards concerning protected health
information (PHI). They shouldn’t include any data that could personally identify anyone
including names, birth dates or even vehicle IDs.

Once your GBP is up and running then you can track all traffic that comes from it by adding
special UTM tags to the URLs included in your profile like your home page or services page.
This way, you'll be able to properly attribute the clicks you get from each source and you’ll know

precisely how your profile influences client behavior.

GBP Audit

 Set Up & Verify / Utilize Q&A Section / AddAtributes
Your Profile & Products
 Upload High-Quality [/ Leverage Google Ads / Use Google Posts to
Photos & Videos with Free Credits Update Customers
v/ Get More Google v/ Optimize Your / Track Performance &
Reviews Business Information Optimize Regularly
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Local Citations / NAP Consistency
Your GBP is an influential part of your digital marketing strategy but your rehab center
profile may be included on several different directories across the internet. This may include

insurer lists, physician referral sites, mental health platforms or other listings.

Keeping the data consistent across those different sites is important to prevent ranking dilution
and client confusion. However, it can be time intensive to visit all of those external sites and

manage the citation data. It helps to have a strategy in place.

One way to streamline your efforts is to audit your top-tier directories every quarter. Use this
time to fix granular mismatches in the language (“suite” vs “ste” in your address for example).
Once everything lines up, you can use healthcare specific aggregators like Psychology Today and
Rehab.com to drive visibility and traffic to your profiles.

What happens if your facility moves or you update your web address? Instead of going back
through all of your profiles and tweaking the NAP, consider automating the process. Today,
there are centralized citation management tools that take care of the work for you and help you

avoid manual errors.
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Content Strategy

Content is another essential aspect of SEO for rehab centers. Consider taking a layered approach

instead of listing everything about your facility on your home page. This means spreading your

information out across several locations including landing pages, local service pages and topical clusters.

You can also create topical sub-sections that dive into the speciﬁc services you offer as well as

location-specific pages to highlight your local expertise. Remember to weave all of your content

pages together with a strong internal linking strategy and information architecture to keep

everything from seeming disjointed.

Building comprehensive hubs like this helps expand your expertise footprint. It also sends signals to

Google that you're an expert in that particular space. Yet, it can be challenging to know where to start.

One tip is to align your topics with each stage of the buyer’s journey. For instance, you may arrange
P gny P g YEIS]| Y b4 4 8

the pages from awareness articles to condition pages to admissions FAQs. This way, visitors can engage

with your content organically and learn more about what your center has to offer.

As you fill each page, look for ways to demonstrate your Experience, Expertise, Authoritativeness, and

Trustworthiness (E-E-A-T) wherever possible. A great way to do this is to feature clinicians as authors.

You can also cite peer reviewed data to support the claims you share.

Location Landing Page
Optimization

A location landing page is a standalone
web page that provides details about your
rehab center’s geographic location. Your GBP
should directly link to this page to make it

easier for your audience to find.

Your location landing page will serve as a
touchpoint for around 90% of your total
conversions so it’s important to keep conversion
rate optimization (CRO) in mind as you design
it. Strategies like keeping the layout clean,
simplifying the page’s purpose and optimizing

for mobile use are great places to start.

You can also add signals to the page to help
your GBP rank directly. From using the
location in your page title and embedding

a map to adding localized service keywords
and linking to your service pages, there
are many ways to stand out in your local
space.

EHA

MEDIA GROUP

ﬂ - -How to Run Google Ads:

The 10-Step recipe to Succes

———== First 100 words
m = = Why run Google Ads?

m = = -How to run Google Ads?

1. Set up your account

~
<

Naturally in body

2.Pick up your campaign

Focus keyword
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Local Services Pages
Do you offer different services in various cities? What about different kinds of treatment?
Creating local services pages for each one can help you capture “near me” modifiers, reinforce

your local relevance signals and help build brand authority.

To simplify SEQO and consolidate that authority, create a hub of pages for keywords that include
both your service type and location such as “cognitive behavioral therapy in Dallas.” Link back to

the main program page every time you use that keyword.

Broad Topical Authority

You want your rehab center to become the

Partial

@ Hospitalization
Program @ Luxury

Drug Rehab

Alcohol

definitive resource on addiction treatment in your Y

city, right? You can’t get there unless Google deems L it
yOU the eXPert. ©accept BCBS @ Treatment Center
Topical authority signals let the search engine giant

know that your website is trustworthy and credible.

. Drug Rehab
Just as you created a hub for your local services, do Santa Monica
the same for the broader treatment concepts related
y . . Drug Rehab
to your center. Eventually, you'll build comprehensive Mollywood LD'Ug:’eha:
. Ong eac
clusters of relevant, helpful topics such as:
@ Drug Rehab
Beverly Hills Inpati
o . patlent
You can link those clusters internally to a @ Drug Rehab
centralized pillar page using a structured data markup Veterans Drug &
' _ Rehab @ Alcohol
called a breadcrumb schema to improve website Detox
. . . Drug Rehab
navigation and help Google understand your website Near Me
hierarchy.
Definitions Symptoms Therapies Insurance Aftercare
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Technical SEO

Your rehab website could have the best-written text on the internet. However, even the top
content won’t rank if the website is slow or technically unclear to crawlers. Technical SEQ is the

practice of optimizing every aspect of your site for discoverability and performance.

The goal is to make sure your content is crawlable, accessible and error-free. Plus, sites that are
easier to navigate are inherently user-friendly which also helps you climb the SERPs. This step
isn’t as impactful if your page is currently weak but neglecting it can stop an otherwise strong

page from ranking.

Let’s take a look at a few key aspects of technical SEO to prioritize.

$$
Most people Optimizations
think SEO is
Just this!
Foundations
Schema

Schema markup is a specific type of structured data. You can add it to your website’s code
to help machines like Google crawlers, Large Language Models (LLMs) and screen readers

understand your content better and display it more appropriately in search results.

According to our internal testing, it’s a direct ranking signal that matters more than you might
realize. In fact, a recent study shows that schema adoption is among the top-

ranking e-commerce sites.

How does it work? Schema markup helps you add a clear hierarchical structure to your site and
explain relationships between on-page elements. It breaks down structured information such

as your physical address and services you provide into smaller chunks of data that are easier for

search engines to understand.

For providers in the rehab and healthcare space, using

the designated MedicalBusiness schema and related

fields can help you improve your rankings for local

listings. You can also use other schema types across your x
website such as Organization, FAQs, Media and more.
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UX/ PageSpeed

Have you ever found yourself staring impatiently at a website? Google cites
that will abandon a site if it takes longer than three

seconds to load.

User experience (UX) is a key part of technical SEQ. It
influences both your SERP rankings and the likelihood that a
casual web visitor will convert into a paying client. Google is

constantly updating its UX signals and now integrates them

directly with its algorithm updates. 53 o/
o

At a minimum, your website should pass Google’s Core Web

of mobile users will

Vitals and PageSpeed tests but don’t stop there. Go through orirdlem & citis HEH

takes longer than three
seconds to load.

your site as a real user would and make sure everything flows
smoothly. This means taking a close look at elements like your
information architecture and internal linking strategy so you

don’t lose views to technical errors like broken links.

Accessibility in the healthcare space also means complying
with specific industry standards such as the Americans with
Disabilities Act (ADA) and the Web Content Accessibility
Guidelines (WCAG). These regulations help you ensure

everyone has equal access to the information you share.
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Outreach and PR

Your rehab website is optimized, up, and running. Now, it’s time to share it with the world! One

of the most effective ways to promote your brand is through authoritative backlinks and earned

media spots.

Trust and credibility remain crucial ranking factors in 2025. When a high-authority site links

back to your content, it demonstrates to others that your site is reliable and sound. It also sends

important authority signals to Google and bolsters all of your other content marketing efforts.

Backlinks

Links are still the top authority
signal used by Google and one

of its top-three ranking factors
overall. As more sites start to link
back to yours, you'll begin to build
Domain Authority (DA) or thought
leadership in your specific area of
expertise. DA isn’t a perfect metric
of your ranking potential but it is a

decent measure.

Most rehab centers need a DA of at
least 30 to crack the top spots for
select keywords, and a DA of at least
50 to consistently rank in the top

three spots for competitive markets.

Still, you don’t need to chase every
possible link. In this case, it’s better
to strive for quality over quantity.
This is especially true in Your Money
Your Life (YMYL) niches like
healthcare that can directly affect

users in the following areas:

Health Happiness

Safety

Financial security
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Domain Authority Scale

Below Average Average Good

(0-30) (40-50) (50-60)
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Domain Rating vs. Keyword Ranking

v

Based on a study of 218,713 domains that each rank for at least 100 keywords

100,000

10,000

<10 10-19  20-29 30-39 40-49 50-59

Domain Rating (DR)

With real-world consequences on the line, users (and search engines) prioritize high-value

content overall. One top-quality link from a relevant site in your niche matters more than 100

random links that don’t have any credibility.

This is also true for local markets. Backlinks from local, trusted businesses matter when you’re

trying to build DA, grow your reputation and rank your GBP. Rehab centers need a focused

content strategy that naturally earns links as well as targeted outreach to pages that matter most.

EHA
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Digital PR
A strong website is the first step to gaining trafhic and earning recognition in local markets. To

take your rehab center further, consider all elements of your digital PR campaign.

Storytelling elements are especially powerful tools to use. Consider adding testimonials, recovery
journeys, client reviews or profiles of your team members to help humanize your services and
build an emotional connection with your audience. These stories can also earn your center

attention from national outlets.

Those high-profile mentions are key to building domain-wide brand authority. They’ll also
complement all aspects of your SEQ efforts including your keyword associations and help you

drive more leads through organic channels.

What is Digital PR?

Influencer Press
Outreach Releases
Proactive OF: Brand
Pitching 'I | | Mentions
Online Guest
Interviews Posts
‘REHA BEST SEO PRACTICES FOR REHAB CENTERS
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Rehab Center SEO Experts

A successful, holistic SEO framework will include the four basic components listed above: local
SEQ, content strategy, technical SEQ, and outreach. Emphasizing all of these areas is key to
building visibility, establishing brand authority and most importantly, helping you reach local
clients who need you.

Local SEO

Technical SEO ~ Content strategy

Outreach

Leads found organically through search engines are six to 10 times more likely to convert than
leads gained through paid search. Under-prioritizing SEO doesn’t just lower your rankings and
make you harder to find online. It also means fewer admissions and missed opportunities to

connect.

If you’re ready to take your SEQ strategy to the next level then let’s talk. Rehab Media Group
offers proprietary data and rehab-specific expertise that can expand and enhance every part of

your web presence.

Partner with us today for the full-service SEO execution you need to start seeing real results.

Reach out to us sales(@rehabmedia.com to learn more and get started.
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Rehab Media Group

(941) 280-4911

5380 Gulf of Mexico Dr Suite
105 Longboat Key, FL 34228
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